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IT’S THE SCANDAL- SQUAD STORY 
HOT OFF THE TAPPED-WIRES! 


Smart girls know what 
their lips are made for! 


The scorching ‘inside’ 
on crime’s silkiest 
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racket! “0 
.. Why does the Homicide 
Bureau take a sudden 
interest in sceeittesigid . 


- Who ared to hijack 
society’s phony gam- 
bling set-up? 


. Why is a beautiful 
‘model’ used as bait Fe 
to trap a 3-time killer? * IH (| || 5) RT 
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3-COL. FEATURE FOR WOMAN'S PAGE 
An Eyeful Of Beauty 


Virginia Mayo, Lovely Star of 
Warner Bros.’ 
"Smart Girls Don’t Talk", 
Demonstrates Three ‘Musts’ 
For Mascara Users 


Girls For 
Street Stunt! 


Two pretty girls, each with handker- 
chief or bandanna fastened over 


Left: Start with light application of mascara to inner span of lashes; increase 
amount on brush gradually as strokes reach outer corner. Center: When 
mascara has dried, remove excess with cotton swab dipped in skin freshener. 
Right: Brush mascara lightly over eyebrows for a smooth looking finish. 


mouth, tour town during business hours 
distributing heralds as they go. Small 
banners on their backs carry the play- 


Order Mat No. 696-301-X from National Screen Service Exchange. 
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PE | date tie-in copy. 


— STORE WINDOW 
Classified Ad CAMPAICN 


Contest — Selected stills available as set 
7 . | of 6 or individually by number. 
lt § Different! Order “Window Stills No. 696”’ 


from National Screen Service. 
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696-25 
Restaurants 


Wa "BH-Pub.A29 ae VM-8 
Every Classified Ad Manager knows that siesihs = Meebo tig eghirl pes 
Virginia Mayo was voted "Best Lines of 
1948" at recent convention of News- 
paper Classified Ad Managers! See 
yours with this idea: Contest in which 
readers vote daily for "Best Classified 
Ad". At end of week, grand winner is 
chosen from seven daily winners. 


Specially posed still illustrated is available | 696-15 : i 696-17 
as 8 x 10. Order Still No. VM-Pub.Y from Home Furnishings Music Stores 


your National Screen Service Exchange. TITIIIIILIIIIIIIIITiiiilililiiililililiiil 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 
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